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Facebook
Facebook is our primary social media platform for advertisements. In order to access the Facebook users 
who are interested in all things YA, we will “like” pages for YA authors and books, as well as the 
Facebook pages for sites as EpicReads. The content on our Facebook page will consist of links to 
articles on our digital website, which will bring the visitor to the site in order to view the content, which will 
entice them to browse the rest of the site. We will also share upcoming events, contests, and 
JLYHDZD\V�RQ�RXU�SDJH��8VHUV�FDQ�FRPPHQW�RQ�RXU�FRQWHQW��ZKLFK�ZLOO�EH�EHQḦ́FLDO�IRU�WDLORULQJ�IXWXUH�
content to what interests our readers. We will post about two to three times a day on Facebook, and 
once we gain readership, we may increase the amount of posts per day. We hope to have about 
100,000 Facebook likes after four months, with a monthly increase of 7 percent after the print magazine 
launch.
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Instagram
Instagram will be one of our main focuses, because our younger readers use the app frequently. Instagram 
would be a great supplementary content provider, as we can post pictures of our events, fun hairstyles 
and makeup ideas from books, fanart, featured celebrities, sneak peeks at books and upcoming movies. 
:H�ZLOO�XVH�KDVKWDJV�WR�FDWHJRUL]H�RXU�SRVWV�VR�WKDW�RXU�UHDGHUV�FDQ�HDVLO\�̈́QG�WKH�FRQWHQW�WKDW�WKH\�DUH�
looking for. We will also be using Instagram to advertise in a more visual and informal way, such as posting 
D�SLFWXUH�RI�WKH�FRYHU�RI�RXU�̈́UVW�PDJD]LQH��RU�D�SKRWR�RI�RXU�HGLWRUV�ZLWK�&KORH�*UDFH�0RUHW]��:H�ZLOO�EH�
posting about once or twice a day on Instagram. We expect about 8000-10000 followers on Instagram 
after four months, with a monthly increase of 3 percent.
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Twitter
Our Twitter will aid in brand promotion by engaging readers about the books and authors they love; we will retweet authors, books, 
publishing houses, and even our readers to form a community. In order to reach people who are interested in the YA genre, we will tag 
LQGLYLGXDOV�LQ�WKH�<$�FRPPXQLW\��DQG�ZH�ZLOO�DOVR�XVH�VSHFL̈́F�KDVKWDJV�WKDW�DUH�WUHQGLQJ�DQG�RQHV�WKDW�UHIHU�WR�RXU�EUDQG�VXFK�DV�
#impressmag and #impressus. We will be posting 10-12 times a day on Twitter. We plan to have about 17,200 Twitter followers after four 
months with a monthly increase of 20 percent after the print magazine launch.
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YouTube
Our YouTube channel will be another tool to build a community among our readers. We will post videos of 
behind-the-scenes footage of the staff, allowing them to get to know us as individuals. We will post videos of our staff reviewing 
books and having interviews with authors, in addition to videos about what it is like to work at 
Impress. We will be posting about two to four videos per week.
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Tablet Edition
Our tablet edition will be an interactive PDF. It will contain the same content as the print magazine, but will include at least 10 
H[WUD�IHDWXUHV�LQ�WKH�GRFXPHQW��6RPH�RI�WKHVH�ZLOO�EH�LQFOXGHG�LQ�WKH�7DEOH�RI�&RQWHQWV�DQG�VRPH�ZLOO�EH�VFDWWHUHG�
throughout the magazine. These will lead to different links to our website and social media. The table of contents will be like 
WKH�SULQW�GHVLJQ��EXW�RSWLPL]HG�WR�̈́W�WKH�WDEOHW�DQG�PRELOH�SODWIRUPV��,I�\RX�FOLFN�RQ�ZRUGV�RQ�WKH�FRYHU�DQG�LQ�WKH�7DEOH�RI�
&RQWHQWV��\RX�ZLOO�EH�WDNHQ�GLUHFWO\�WR�WKDW�VWRU\�

Click to hear 
Chloe narrate
her story!

&KHFN�RXW�
the exclusive
video reel

 online!
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:LWK�*RRG5HDGV��ZH�ZLOO�EH�DEOH�WR�VKRZ�RXU�UHDGHUV�ZKDW�<$�ERRNV�ZH�DUH�UHDGLQJ��KDYH�UHDG�DQG�DUH�SODQQLQJ�WR�UHDG�
RQFH�WKH\�DUH�UHOHDVHG��7KLV�VLWH�ZLOO�DJJUHJDWH�RXU�PRVW�EDVLF�ERRN�FRQWHQW�LQWR�RQH�HDV\�WR�̈́QG�SODFH��:H�ZLOO�UDWH�HDFK�ERRN�
and write one sentence reviews—full book reviews will appear in the magazine. By “friending” Impress�RQ�*RRG5HDGV��UHDGHUV�ZLOO�
EH�FRQVWDQWO\�UHPLQGHG�RI�RXU�EUDQG�EHFDXVH�*RRG5HDGV�DXWRPDWLFDOO\�HPDLOV�\RX�XSGDWHV�ZKHQHYHU�\RXU�IULHQGV�DGG�RU�UDWH�
books. This will keep Impress�DW�WKH�IURQW�RI�RXU�UHDGHUVȑ�PLQGV�DW�QR�̈́QDQFLDO�FRVW�WR�XV��

Goodreads
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impress
Dark Metropolis  
Jaclyn Dolamore
Release Date: 
17 June 2014 

Fan Art 
Sarah Tregay
Release Date: 
17 June 2014 

Wickedpedia 
&KULV�9DQ�(WWHQ
Release Date: 
24 June 2014 

The Things You 
Kiss Goodbye 
/HVOLH�&RQQRU
Release Date: 
24 June 2014 

Conversion 
Katherine Howe
Release Date: 
1 July 2014 

No Dawn without Darkness 
Dayna Lorentz
No Safety in Numbers #3 
Release Date: 
1 July 2014 

Idols 
0DUJDUHW�6WRKO
Icons #2 

Release Date: 
8 July 2014 

The Half Life of Molly Pierce 
Katrina Leno
Release Date: 
8 July 2014 

Marina 
&DUORV�5XL]�=DI³Q
Release Date: 
22 July 2014 

Like No Other 
8QD�/D0DUFKH
Release Date: 
24 July 2014 

Kalona’s Fall 
.ULVWLQ�&DVW��3��&��&DVW
House of Night 

Novella #4 
Release Date: 
29 July 2014 

Opposition 
Jennifer Armentrout
Lux #5 
Release Date: 
5 August 2014 

The Rule of Thoughts 
James Dashner
The Mortality Doctrine 

#2 
Release Date: 
26 August 2014 

The Revenge of Seven  
Pittacus Lore
Lorien Legacies #5 

Release Date: 
26 August 2014 

Rumble by Ellen 
Hopkins
Release Date: 26 
August 2014 

Best Summer Reads! -- Sponsored by Barnes & Noble
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Today, Impress will be giving away a 
signed copy of Allegiant WR�WKH� �̈́UVW�SHUVRQ�
to correctly answer our trivia question on 
the ImpressME app!

Weekly: 
Catch a new episode of Emma Approved at 12pm EST. There have 

been hints that this episode will feature the return of one of our favorite 
characters. Check out our online poll 

to let us know who you think it might be!

 Tuesday
The next book in 
Libba Bray’s 
popular new series 
“The Diviners” hits 
bookstores today!

Fans of The Boy 
Who Lived will be 
�ͅRFNLQJ�WR�2UODQGR�
this weekend for the 
sixth annual Leaky 
Con. But it’s not just 
about Harry Potter, 
special guests
include some of your 
favorite YouTube 
and TV stars! 

Don’t miss Impress covergirl Chloe Grace 
Moretz in the premiere of 

If I Stay this Friday!

Love Impress Weekly? Click here 
to subscribe to our magazine!  

impress
The Best of YA This Week, For You

 Monday
John Green to announce dates and cities 

of his 2015 tour 
on his website.

This Weekend

Wednesday
Thursday

Friday
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Tumblr can generate hundreds of thousands of reblogs and can distribute content to a wide 
demographic. We will create and use existing Tumblr tags to organize our posts and to ensure 
that they reach Tumblr users who would be interested in the content. Tumblr is easy to maintain, 
and we can save time by scheduling prepared posts on our queue so that it will automatically 
post six times a day.

Tumblr



Who  wrot e  it ?

“You don’t get to 

choose if you get hurt 

in this world . . . but 

you do have some say in 

who hurts you”

When a user downloads and opens the 
Impress app, they will see the Impress logo for 
two seconds and then be taken to a screen 
with the quote of the day, which will be from 
one of our featured books of the month. The 
user can then share the quote to his or her 
social media or continue in the app. 

If you swipe left, you get to the trivia 
question of the day, which you can answer 
and be entered for a giveaway (a Kindle or a 
book) at the end of the month. The more you 
answer, (you can answer one question a day) 
the more chances you have to win. 

The next swipe will reveal a featured Instagram 
photo submitted to us by the fans from the 
previous day, with a shout out to that fan from 
the magazine.

Swipe again to see the calendar of YA 
UHOHDVHV�IRU�SULQW��̈́OP��DQG�79��$OVR�DYDLODEOH�IRU�
view: our sponsored book of the week and a 
form to subscribe or sign up for our magazine 
and newsletter.

The user may swipe up to access an archive of 
book quotes to share on social media.

App

Answer

Our app will focus on some of our most important parts of our brand. It will add advertisement for our 
featured books which are posted on our website and in our print magazine. The trivia question of the 
day will encourage people to visit every day in order to enter for a chance to win our prize at the end 
of the month. Instagram submissions will help grow our Instagram audience and tie in with our 
social media strategy because it can also post to Facebook. Our calendar helps our users keep track 
of YA movies, books and tv shows. Digitally we are the one stop shop for everything YA. Having a 
subscribe screen will encourage people to subscripe to the magazine if they like the 
content in the app. A seemingly never ending 
list of book quotes will keep our users 
interested and engaged.


